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THE STATE o TODAY'S

BLACK
MEN

hen I was asked to be guest editor for EBONY's annual
issue on Black men, I was initially concerned, wonder-
ing if this was going Lo be another exposé on the hor-

rors of being an African-American man. Or another look

al a series ol statisties thal I:-|x:||i\ the l!u-Jlir-:lllfl—‘-_j'll'nil!l
forecast of endangered species. 1 was assured that
this issue was about the state of Black men in America.
}-ul o tl | of topices that I..!i'i-. a l!f'i_:‘ii! 1:-|"
context, failing to focus on what is next. ¥ It is not dif-
ficult to accept the fact thal e condition of African-
American men is treacherous. There are statistics that

|_':'[|ur'1 f'l'i'lll'ti, ll|'__"h_ i_il'nlurlll rates. |l'-,{':"\'.i!:ill!i|!=__'_i'. -Iz-';::]|§\':' 1Mages ||r I‘.i::.-!w\
n 1:}|l:'II|LH'1"I111I.II'1".I]]I’| elected othicials often more interested in [le:[ll,‘“l';liiJIi_"_"wJII]]il
- : .

bvtes than ;'}:M\il.l‘_;' sound [n'ilir'\. H:'-__ul!'u“ra-\ of the numbers., it is Important

|'..1:[' '|||' \h“ll'.'lFl—_\i:!‘gi‘l"ii'ilii l'h[[!l'!ll_liii.'-, L0 MOV |n".f'1|t| I-Eir' !’.IH'\"}IH‘-l\ "I‘l']“'[i"l'il'?I'

HOODWINKED BEY JANKS MORTON If can give Black America one teachable lesson, it would be this: "Never trust
a man whao quotes a statistic that ends in either a five or a zero.” For example, 25 percent of this, 50 percent of that or 75 percent
of these” are usually opinion or conjecture, and seldom, if ever, valid. Too often in our discourse, we combine the economic, the
educational, employment and social statistics to form a distorted perception of the modern-era African-American experience.
Included here are some verified statistics on African-American males regarding education, economics and employment. Enjoy.
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) The BLACK MAN in AMERICA

acrobatics over relevant action and recog-
nize its own potential to solve some of the
issues it is facing. For the past decade, 1
have been working with national organiza-
tions and local citizens Lo improve access
to education, ensuring maximum involve-
ment in the electoral process and maxi-
mizing the power of the faith community.

I am excited about the work being done
by the individuals and organizations fea-
tured here: researcher Janks Morton takes
the same statistics used to report our dys-
function and breaks them down into the
silver-lining scenario we so badly need;
David Banks’ Eagle Academy in New York
preparing young men to be future leaders;
and the students of Chicago’s Hales Fran-
ciscan High School examining their role in
media and as media. We will take a look at
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brothers who personify the legacy of Black
intellects and servants from generations
past, and debunk many myths regarding
the low-achieving Black man.

We will introduce you to architects in
the areas of education, faith, media and
politics who are building new institutions
and/or infrastructure to benefit not just
the Black community but society at large,

We will even give you insight into whal
Black men think about relationships and
Black women. This is not an attempt to
paint a picture that shows Alrican-Amer-
ican men as monolithie—it is an opportu-
nity to show you what some men are doing
day in and day out to make life better for
all of us. They are moving to make the dif-
ference alone (if no one will roll with them)
or with anyone who will move with them to
make real change happen.

This issue is dedicated o highlighting
the men who are working outside the box,
inside and outside institutions. These sto-
ries provide examples of what is possible
and who has beaten the odds to create the
change others are simply talking about.

Meet EBONY's game changers and get
a glimpse of what we all have the capacity
to do if we decide to use our gifis to serve.

—Jeff Johnson
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The ratio of 18 to 24 year old Black Males in college vs. jails, prisons, private corrections,

MEDIA [ nstereotyping Brothers

CHEO TYEHIMBA TAYLOR AND HIS PLAN TO REMAKE
THE IMAGE OF THE BLACK MALE

ee a Black
man on your
local nightly
news, and
chances are
it's not be-
cause of his good deeds
(unless he hit the winning
shot in last night's game).
In fact, media stereotypes
of African-American men
have gotten so out of
control, Cheo Tyehimba
Taylor felt compelled to
do something about it: He
created Game Changer
to speak to some of the
biases in the media and
help to reframe Black
male images.

“There is a vacuum
there that | plan to
change.”

Taylor, a self-pro-
claimed "recovering
journalist who got tired of
arguing and battling with
editors about how Black
men were portrayed”—
either with stereotypes,
misrepresentations or not
at all, says that journalism
needs to be pressured to
live up to its creed.

“Corporate media distill
stories into a very neat
box, then it is packaged
and sold to their audience.
My training told me that
there was a very distinct

line between editorial and
advertising. But | found
out that that line is very
flexible. And the image of
the Black male has suf-
fered as a result. We are
focusing on our assets,
not our deficits.”

Game Changer has
already produced docu-
mentaries that have gone
viral, and even been
picked up by prominent
news Web sites. Taylor
hopes to continue pro-
ducing videos that shine
a positi ve light on Black
men and that play a partin
training a next generation
of filmmakers.

1.7 1o 1 The ratio of 18 to 24 year old Black Females enrolled in college to Black Males (930,000 Black



